U.S. Department of Justice Supplemental Statement
Washington, DC 20530

OMB NO.1124-0002
Pursuant to Section 2 of the Foreign Agents Registration Act -
of 1938, as amended

~

For Six Month Period Ending 01/31/2010

(Insert date)}

I- REGISTRANT
1. (@) Name of Registrant

‘ (b) Registration No.
JAMAICA TOURIST BOARD : 2360
(c) Business Address(es) of Registrant )
. 5201 BLUE LAGOON DR.
SUITE 670

MIAMI, FL 33126

2. Has there been a change in the information previously furnished in connection with the following
(@ If an individual:
(1) Residence address(es)

Yes [ No []
(2) Citizenship Yes [ No [] .
(3) Occupation Yes [] No [ E
I~ St
B .
(b) If an organization: _ 7 z
(1) Name Yes [] No [#] < =
- (2) Ownership or control Yes [1 No [ &
(3) Branch offices Yes [ No [¥ % |
]
() Explain fully all changes, if any, indicated in items (a) and (b) above. ;'7_ =
. [ J—
. "g _:.- '
w
£ 0
=

IF THE REGISTRANT IS AN INDIVIDUAL, OMIT RESPONSE TO ITEMS 3, 4 AND 5(a).

3. If you have previously filed Exhibit C!, state whether any changes therein have occurred during this 6 month reporting period.
Yes [ No [ ’
If yes, have you filed an amendmient to the Exhibit C? Yes [ No [

If no, please attach the required amendment.

NI

1 The Exhibit C, for which no printed form is provided, consists of a true copy of the charter, articles of incorporation, association, and by laws of a registrant that is an organization. (A waiver of
the requirement to file an Exhibit C may be obtained for good cause upon written application to the Assistant Attorney General, National Security Division, U.S. Department of Justice, Washington,
DC 20530.)

Formerly CRM-154

FORM NSD-2
SEPTEMBER 2007
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4. (a) Have any persons ceased acting as partners, officers, directors or similar officials of the registrant during this 6 month reporting
period? Yes [] ~No [¥ :

If yes, furnish the following information:

Name ) Position Date connection ended

(b) Have any persons become partners, officers, directors or similar officials during this 6 month reporting period?

Yes [ No [¥]

If yes, furnish the following information:

Name - Residence Citizenship Position Date
address assumed

5.(a) Has any person named in item 4(b) rendered services directly in furtherance of the interests of any foreign principal?

Yes [} No [

If yes, identify each such person and describe his service.

NIA

(b) Have any employees or individuals, who have filed a short form registration statement, terminated their employment or

connection with the registrant during this 6 month reporting period? Yes [X] .No 4
If yes, furnish the following information: '
Name Position or connection Date terminated
RUBY HENRY SNR. MARKETING REPRESENTATIVE SEPT 30, 2009

(c) During this 6 month reporting period, has the registrant hired as employees or in any other capacity, any persons who rendered
or will render services to the registrant directly in furtherance of the interests of any foreign principal(s) in other than a clerical or
secretarial, or in a related or similar capacity? Yes [] No

If yes, furnish the following information:

Name Residence Citizenship Position Date
address : : assumed

6. Have short form registration statements been filed by all of the persons named in Items S(a) and 5(c) of the supplemental statement?
: Yes [ No -

If no, list names of persons who have not filed the required statement.

NI A
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I1 - FOREIGN PRINCIPAL

7. Has your connection with any foreign principal ended during this 6 month reporting period?

Yes [1 No [X]

If yes, furnish the following information:

Name of foreign principal : ' Date of termination

8. Have you acquired any new foreign principal? during this 6 month reporting period?

Yes [] No [¥

If yes, furnish the following information:

‘Name and address of foreign principal ' Date acquired

9. Tn addition to those named in ltems 7 and 8, if any, list foreign principals? whom you continued to represent during the 6 month
reporting period.

NOT APPLICABLE
10. EXHIBITS A AND B \
Y
(a) Have you filed for each of the newly acquired foreign principals in Item 8 the following:
Exhibit A3 Yes [] No [
Exhibit B* Yes [] No [ N \ ﬁ

If no, please attach the required exhibit.

(b) Have there been any changes in the Exhibits A and B previously filed for any foreign principal whom you
represented during the 6 month period? Yes [ No [

If yes, have you filed an amendment to these exhibits? Yes [ No [

NiH

If no, please attach the required amendment.

2 The term “foreign principal” includes, in addition to those defined in Section 1(b) of the Act, an individual organization any of whose activities are directly or indirectly supervised, directed,

controlled, financed, or subsidized in whole or in major part by a foreign government, foreign political party, foreign organization or foreign individual. (See Rule 100(a) (9).) A registrant who
. represents more than one foreign principal is required to list in the statements he files under the Act only those principals for whom he is not entitled to claim exemption under Section 3 of the

Act. (See Rule 208.)

3 The Exhibit A, which is filed on Form NSD-3 (Formerly CRM-157), sets forth the information required to be disclosed concerning each foreign principal.

4 The Exhibit B, which is filed on Form NSD-4 (Formerly CRM-155), sets forth the information concerning the agr or understanding between the registrant and the foreign principal.
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III - ACTIVITIES

11. During this 6 month reporting period, have you engaged in any activities for or rendered any services to any foreign principal
named in Items 7, 8, and 9 of this statement? Yes No ]

If yes, identify each such foreign principal and describe in full detail your activities and services:

Jamaica Tourist Board conducted sales calls on travel agents, tour operators and incentive houses. The Board also visited
airlines and group planners to encourage and educate their employees on travel to Jamaica. Educating these groups will
ensure a better understanding of the destination product, thereby assisting the agent or planner in closing a sale for a client’s
vacation or group incentive meeting in Jamaica. ' '

The Board participated in trade and consumer shows durlng this 6-month period and travel agents were hosted at seminars
and blitzes throughout the United States. They were also hosted on familiarization (Fam) trips to Jamaica for site inspection
tours of the hotels and attractions being marketed to visitors in the resort areas of Montego Bay, Ocho Rios, Negril, Port
Antonio, Kingston and the South Coast.

Jamaica brochures, DVD's and videos were distributed at all events listed on the CALENDAR OF ACTIVITIES attached.

s

12. During this 6 month reporting period, have you on behalf of any foreign principal engaged in political activity> as defined below?

Yes [] No X

If yes, identify each such foreign principal and describe in full detail all such political activity, indicating, among other things,
the relations, interests and policies sought to be influenced and the means employed to achieve this purpose. If the registrant
arranged, sponsored or delivered speeches, lectures or radio and TV broadcasts, give details as to dates and places of delivery,
names of speakers and subject matter.

13. In addition to the above described activities, if any, have you engaged in activity on your own behalf which benefits any or all of
your foreign principals? Yes [] No [¥]

If yes, describe fully.

5 The term “political activities” means any activity that the person engaging in believes will, or that the person intends to, in any way influence any agency or official of the Government of the
United States or any section of the public within the United States with reference to formulating, adopting or changing the domestic or foreign policies of the United States or with reference to the
political or public interests, policies, or relations of a government of a foreign country or a foreign political party.
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IV - FINANCIAL INFORMATION

14. (a) RECEIPTS -MONIES

During this 6 month reporting period, have you received from any foreign principal named in Items 7, 8, or 9 of this
statement, or from any other source, for or in the interests of any such foreign principal, any contributions, income or money
either as compensation or otherwise? Yes [¥] No O

If no, explain why.

If yes, set forth below in the required detail and separately for each foreign principal an account of such monies®.

Date From whom Purpose ’ Amount
AUGUST 1, 2009 - PLEASE SEE
JANUARY 31, ATTACHED
2010 BREAKDOWN

$1,227,980.22

Total

(b) RECEIPTS - FUND RAISING CAMPAIGN
During this 6 month reporting period, have you received, as part of a fund raising campa1gn7 any money on behalf of any

foreign principal named in items 7, 8, or 9 of this statement? Yes [] No [X]
If yes, have you filed an Exhibit D# to your registration? " Yes ] No [
If yes, indicate the date the Exhibit D was filed. Date

\

(¢) RECEIPTS - THINGS OF VALUE
During this 6 month reporting period, have you received any thing of value? other than money from any foreign principal
named in Items 7, 8, or 9 of this statement, or from any other source, for or in the interests of any such foreign principal?

Yes [ No [x]

If yes, furnish the following information:

Name of Date Description of

foreign principal received thing of value Purpose

6, 7 A registrant is required to file an Exhibit D if he collects or receives contributions, loans, mdney, or other things of value for a foreign principal, as part of a fund raising campaign.
{See Rule 201{e).)

8 An Exhibit D, for which no printed form is provided, sets forth an account of money collected or received as a result of a fund raising campaign and transmitted for a foreign principal.
9 Things of value include but are not limited to gifts, interest free loans, expense free travel, favored stock purchases, exclusive rights, favored treatment over competitors, “kickbacks,” and the hke
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15. (a) DISBURSEMENTS — MONIES
During this 6 month reporting period, have you

(1) disbursed or expended monies in connection with activity on behalf of any fofeign principal named in Items 7, 8, or
9 of this statement? Yes [x] No [

(2) transmitted monies to any such foreign principal? Yes [] No [x]

If no, explain in full detail why there were no disbursements made on behalf of any foreign principal.

. If yes, set forth below in the required detail and separately for each foreign principal an account of such monies, including
monies transmitted, if any, to each foreign principal.

Date To whom ' Purpose Amount

AUGUST 1,2009 PLEASE SEE ATTACHED  GENERAL OPERATING EXPENSES
-JANUARY 31, BREAKDOWN
2010

$1,161,244.39
Total
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(b) DISBURSEMENTS — THINGS OF VALUE

During this 6 month reporting period, have you disposed of anything of value1° other than money in furtherance of or in
connection with activities on behalf of any foreign principal named in Items 7, 8, or 9 of this statement? /

Yes [ No
If yes, furnish the following information:

Date Name of person On behalf of Description of thing Purpose
disposed to whom given what foreign principal of value

(c) DISBURSEMENTS — POLITICAL CONTRIBUTIONS

During this 6 month reporting period, have you from your own funds and on your own behalf either directly or through any
other person, made any contributions of money or other things of value'' in connection with an election to any political office,
or in connection with any primary election, convention, or caucus held to select candidates for polmcal office?

Yes [] No [X i
If yes, furnish the following information:
Date Amount or thing Name of Name of
of value political - candidate
organization

10, 11 Things of value include but are not limited to gifts, interest frec loans, expense free travel, favored stock purchases, exclusive rights, favored treatment over competitors, “Kickbacks~ and the

like.
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V - INFORMATIONAL MATERIALS

16.

During this 6 month reporting period, did you prepare, disseminate or cause to be disseminated any informational materials '#?
Yes [x] No OO

IF YES, RESPOND TO THE REMAINING ITEMS IN SECTION V.

17.

Identify each such foreign principal.

JAMAICA TOURIST BOARD

18. During this 6 month reporting period, has any foreign principal established a budget or allocated a specified sum of money to
finance your activities in preparing or disseminating informational materials? Yes [ No [x]
If yes, identify each such foreign principal, specify amount, and indicate for what period of time.
\ .
19. During this 6 month reporting period, did your activities in preparing, disseminating or causing the dissemination of informational
materials include the use of any of the following: :
Radio or TV [x] Magazine or newspaper [ Motion picture films [x] Letters or telegrams
broadcasts articles
[x] Advertising campaigns [X] Press releases ) [x] Pamphlets or other publications - [¥] Lectures or speeches
Internet [] Other (specify)
20. During this 6 month reporting period, did you disseminate or cause to be disseminated informational materials among any of the
following groups:
1 Public officials : [ Newspapers [] Libraries
[ Legislators O Editors [0 Educational institutions
[0 Government agencies [x] Civic groups or associations [l Nationality groups
[x] Other (specify) TRAVEL TRADE '
21. What language was used in the informational materials:
[(x] English - [(OJ Other (specify)
22. Did you file with the Registration Unit, U.S. Department of Justice a copy of each item of such informational materials
disseminated or caused to be disseminated during this 6 month reportmg perlod‘7 Yes [] No- [x]
23. Did you label each item of such informational materials with the statement required by Section 4(b) of the Act?

_Yes [] No [

NI

_ 12 The term informational materials includes any oral, visual, graphic, written, or pictorial information or matter of any kind, including that published by means of advertising, books,
periodicals, newspapers, lectures, broadcasts, motion pictures, or any means or instrumentality of interstate or foreign commerce or otherwise. Informational materials disseminated by an agent of a
foreign principal as part of an activity in itself exempt from registration, or an activity which by itself would not require registration, need not be filed pursuant to Section 4(b) of the Act.
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VI - EXECUTION

In accordance with 28 U.S.C. §1746, the undersigned swear(s) or affirm(s) under penalty of perjury that he/she has (they
have) read the information set forth in this registration statement and the attached exhibits and that he/she is (they are) familiar with the

contents thereof and that such contents are in their entirety true and accurate to the best of his/her (their) knowledge and belief, except

that the undersigned make(s) no representation as to the truth or accuracy of the information contained in the attached Short Form
Registration Statement(s), if any, insofar as such information is not within his/her (their) personal knowledge.

(Date of signature )

narfie under each signature'?)

DONALD DAWSON

2

2
z D
~ &
G =
- -
g p—
> \Wal
3 =
o o=
o S
e -
fenst L=
= o
—

13 This statement shall be signed by the individual agent, if the registrant 1s an individual, or by a majonity of those partners, ofiicers, directors of persons performung similar functions, if he Tegistrant 15 an organization,
except that the organization can, by power of attorney, authorize one or more individuals to execute this statement on its behalf,



UNITED STATES DEPARTMENT OF JUSTICE
FARA REGISTRATION UNIT
NATIONAL SECURITY DIVISION
WASHINGTON, D.C. 20530

NOTICE

Please answer the following questions and return this sheet in triplicate with your
Supplemental Statement: '

1. -Is your answer to Item 16 of Section V (Informational Materials — page 8 of Form CRM-154,
formerly Form OBD-64-Supplemental Statement):

YES ' % ' or NO

(If your answer to question 1 is “yes” do not answer question 2 of this form.)

2. Do you disseminate any material in connection with your registration:

YES )( or NO

(If your answer to question 2 is “yes” please forward for our review copies of all material including:
films, film catalegs, posters, brochures, press releases, etc. which you have disseminated during the

%"’% 3 12]10
/SW/ Date '

Donald DAWSoN
Please type or print name of
Signatory on the line above

LN HOLLYY1SID 24/ S5/ WED
6€ sl WY G 1 dVH Gi0L

DELUTY D UQEC.TOR/SM-ES

Title



ATTACHMENT 14 (a)

RECEIPTS — MONIES: JTB Miami, FL

(for 6-month period ending JANUARY 2010)

DATE

AUGUST 2009
SEPTEMBER 2009
OCTOBER 2009
NOVEMBER 2009
DECEMBER 2009

. JANUARY 2010

FROM WHOM » PURPOSE

Jamaica Tourist Board
64 Knutsford Boulevard

Kingston 5
Jamaica, W.I.
General Operating Expenses
1INA RO\N‘:&LS\BBB/ gst/ M‘gi’.) TOTAL

o =1 W G| Wi iVA

AMOUNT (US$)

128,501.26
140,408.36
481,171.32
162,865.66
113,177.62
201,856.00
$1,227,980.22



ATTACHMENT 15 (a)

DISBURSEMENTS — MONIES: JTB Miami, FL
(for 6-month period ending JANUARY 2010)

DATE ' PURPOSE AMOQNT (US$)
AUGUST 2009 General Operating Expenses | 128,880.44
SEPTEMBER 2009 ¢ “ ‘ 131,506.45
OCTOBER 2009 S “ 369,308.16
NOVEMBER 2009 . “ ‘ “ 262,030.95
DECEMBER 2009 ' “ o 158,741.60

JANUARY 2010 « « " 110,776.79
B | $1,161,244.39



JAMAICA TOURIST BOARD
CALENDAR OF ACTIVITIES-USA > AUGUST 1, 2009 - JANUARY 31, 2010

ocatlon Date/s EEE_ Qty/rype

'Missouri State Town & Country Fair - : Was'hlngton,MO ' |‘8‘/5-9/2009 _ JTB will partner Wit_h Apple Vacations and Time to Travel at | Midwest ! 120000
: - : ' ’ ‘this large cohsumer show which draws attendees from |
|

JamalcaA Soeds)

} New York NY 58/8/2009 0: 00 ;JTB will sponsor this annual evnt hosted bythela. “I Neast King/SincIairM—f w5_070' Consumers
| ' :

|

I

tIndependence Celebration Foundation by purchasing a ! t
,corporate table. NE marketing staff will attend along wrth {
ited tr travel partners

S [

Destination Training - Atlas Travel | Ft. Lauderdale, FL 8/12/2009 0:00”] Update reservationva_ge?nts on the destination product.

South 'Henry
|

|
[
i
J I |

|
!
e _— SRS DU e i

LIRD NO\N}ALQ\SBW% /440

el ) et



CTO/ASTA New England - Jamaica Presentatlon

‘ellow RvEReEn

Vlrtuoso Travel Mart

JAMAICA TOURIST BOARD
CALENDAR OF ACTIVITIES-USA > AUGUST 1, 2009 - JANUARY 31, 2010

|
f
1
!
v
|
i

8/13/2009 0:00

' ﬁwﬁi@ ﬁ@

.@ﬁﬂ@@@@@t@a@ﬁ?

Rationale REGION

Responsibility

3
uui i

ﬁiﬂa membershlp @mﬁ}n@ﬂn@gﬁﬁm

@?ma@ﬁm@mom
@mmmmmmmmﬁn
VirginiaWACtivitiesiwilllincludela]ivelieeeaeloandlanc i

| Great opportunity to update the membership of both ; Northeast
:these organizations at one sitting. Agents from 1
nMassachusetts New Hampshire and Rhode Island will '
lattend in strong numbers

mmm
nmihlﬁh@@mm -

Oppérfumty to network with more than 1

and 1,400 suppliers at this key annual event.

jortheasi

Target

|Woolcock




© JAMAICA TOURIST BOARD :
CALENDAR OF ACTIVITIES-USA > AUGUST 1, 2009 - JANUARY 31, 2010

llocation ____ [Date/s ___ [Rationale _____________________[REGION _[Responsibiity _|Target |Qty/Type

Destination Training - GoGo Worldwude‘Vacatlons - __Orlando FL ] ___ﬁ8/19/2009000 Update reservation agents on | the Jamaica product. B South ~ |Wright 7 Agents
Funjet Vacatlon neEall Show - o REEEGIN it 8/19/2009 00 ~lAnnual’ Fall/Winter product la unch | o3

rto. M|dwest s
highlight' thelr Wmter 2010 proi uct of'fenngs

Agents

|Bucknor

Update reservatlon agents on the Jamalca product

Ay

8 8/20/2009 o:oo

Thursday of the month startlng May through October this cE e
-2 - lievent will take place at the Hyatt Fair Lakes Hotel in- A 3
g |Virginia. Actrvmes will |ncIude a hve reggae band andl .

Chlcago IL

Annual FaII/Wlnter product launch by this tour operator to M|dwest
i highlight their Winter 2010 product offerings.

L L% QMJ&)"“‘:- 2

estmatlon represente

mussron of the NY CaH is to umfy‘people of all backgrou‘nds
whrle breakmg down cultural racral and denommatlonal

B

o

v Pl | =S — - ' ‘ -M_r;”*ﬁ RS | . R
Philadelphla Canbean Festlval ' Philadelphia, PA |8/23/2009 11:00 ’Tradltlonally a show that attracts a diverse Carlbbean and Northeast 'Senior ; 5000 Consumers i

I t
, IAmerucan consumer base looking for vacation specials. , : ; r

+

[

t

) ’ I i . : !
- i

—————

U




JAMAICA TOURIST BOARD
CALENDAR OF ACTIVITIES-USA > AUGUST 1, 2009 - JANUARY 31, 2010

ACTIVITY IEEEJI- Qty/Type

rBucknor

|Annual Fall/Winter product Iaunch by this tour operator to Mldwest

'Funjet Vacations Fall Show
’ ‘ hlghllght their Winter 2010 product offerings.

1 250 Agents l
i - |
2ee - product A |West - |Hollahd . L. 20[Agents’ itk

: war ok H Igrpgp_rttﬂ@tgupgate agents on the pro ) e A —_|Holland: i
_Funjet Vacations Fall Show ' “1 M|lwaukee Wi 8/25/2009 0: 00 Annual Fall/Winter product launch by this tour operator to Mldwest Bucknor g

‘highlight their Winter 2010 product offerings. ‘ |

estmatlon pecra ist:Gari ean ass;
%AAAD St |%§ 2t bb CI

(35 Vegas, NV _ 18/27:36/2009

jFalrfax VA i8/_27_7_/_200§(')?070' V Great networkmg consumer- promotlon wh|ch W||I attract " Northeast (I-Tat_p)el-'
! rapprox. 200 working professionals each week from the ' | i
l fNorthern Virginia, DC and Southern Maryland areas. Every - o !
i EThursday of the month starting May through October, this |
|

Jama|ca Me Crazy Promotlon (25 weeks)

-event will take place at the Hyatt Fair Lakes Hotel in
Virginia. Activities will include a live reggae band and
Caribbean cuisine to create a tropical atmos-phere. Air
Jamaica will partner with JTB for this 25-week promotion. i

3
|
i
l
!
;
i
i

Hbuston Weddmg Showcas‘e’ g

8/29/2009 0: 00 Opportumty to showcase Jamaica as an ldeal de”t'”atlon Southwest  |[Rose. - : - ' 1000|Consumers 7 ;]
, - L ; ; {ifor weddmgs and fio 'e.ymoons SR Y 3 | A : N R
Jarnalcan Children's Heart Fund - The Harder They Come Musical QMiami, F-l:w ] 8/29/2009 0: 00 The JTB m;lllspo—nso—rthe FA’re_E’;rft)rmancﬁehRéceptlonr for " 'South i :Henrgl I iOO, Consumers

i |the opening of the musical “The Harder They Come" . :
i‘Proceeds from this performance will benefit the Jamaican

Children's Heart Fund

RN A

T ————ta e S e iR e

1
i

i
’ [l
! |
,

1
! |
|
i I
J

Ramaica, Day at Costeo Travel o = " elllssaquan, WA - o [§/3/2QQ§ 0:00 {Traln reservation at agents on 1 the Jamaica product (Sl “West [Hollanwd s Bl 70] Agents »@%
American/Jamaican Chamber of ComéEFce‘éL_s_Ekpo R i Miramar, L J9/3-4/2&>"9' ~'JTB will have a booth with collateral material at this event South ~ Henry 100 Consumers ,

‘ ' ‘focused on promoting new business contracts available in
e damaica ]



; ; - JAMAICA TOURIST BOARD
CALENDAR OF ACTIVITIES-USA > AUGUST 1, 2009 - JANUARY 31, 2010

ACTIVITY E!Eil_ o [Type
a 'v' », AL o N . E '", 5 . ~‘1"7~ B ¥ ré ; M R <

by P

Destmatlon Tralnmg Adventure Travel '

Train and update reservation agents on the Jamaica !
) product o

: Opportunity to showcase the destmatlon toa captlve Groups
1~aud|ence of corporate, associations and independent f

planners/decmon makers. B
Fip with- participati ng agents

& P

AIrJamalca gateways JFK, BWI,‘*:PHL FLLand MC Due '

S T

. |tothe sched le out of Chlcago thls trip will run Sebte 2-
X% 116 mstead - %

250 Planners

|
% ;,0’ Agents

Sk

3 s

Jamaica Me Crazy Promotion (25 weeks) - Fa|rfax VA 9/10/—20050-00— Great networkmg consumer promotlon ‘which will attract 7, Northeast
|approx 200 working professionals each week from the l
INorthern Virginia, DC and Southern Maryland areas. Every |
|Thursday of the month starting May through October, this ! h | ;
:event will take place at the Hyatt Fair Lakes Hotel in . :
;Virginia. Activities will include a live reggae band and
iCaribbean cuisine to create a tropical atmos-phere. Air !
' Jamaica will partner with JTB for this 25-week promotion. ! ‘ |

{

|

1
!
|
|
|
1
i
i
|
!
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JAMAICA TOURIST BOARD
"CALENDAR OF ACTIVITIES-USA > AUGUST 1, 2009 - JANUARY 31, 2010 _

o Montego Bay‘

. Ril 9/12 16/2009

20

Prestrge Travel & Crmses 15th Annual Crs & Vacation Tvl Sh Lasi\/ye’gas,_'l\l“\/

‘9/12/2009 0 00 ‘Opportumty to promote the destination as weII as the new |
l us Alrways service from Phoenlx Arlzona ,

' E!EEII- Qty/Type

|l Educate travel agents on the Jamalca product but on- .

i 3000 Consumers

TheTRADEShow

7 [as Vegas, NV T3

[9/1§5i5/2069 ' j

~5000|Agents

JTB/JHTA Ocho RiosrCh—ap‘tEr?lorﬁida Blitz

~ I Miami, FL

19/14- 1-18/2009

| Dade County

A , JTB erI partner wrth JHTA for a sales call blitz in the Mra'n;u— ‘

40 Agents _

i

Interllne Travel Show ¢

|[Chicago, L -

“:'Philadelphia, PA

|9/15/2009 0 00 Iy An opportunity to expose the Jamalca product to top

‘NortheastA .

Cons'ume’rs

: . [Chrcago IL

“8/15-16/2009 A

Midwest

Bucknor/Mesquita |}

2000[Agents.

T

,JTB will partner wrth the JHTA Ocho Rios Chapter to host
{CTO's monthly meeting and update their membership on
'the Jamaica product.

9/15/2009 0 00

i

|
i

- South

~ 'Henry/Wright ©

SO_ Agents

; Senior © 200 Consumers
N . ____' o amerlcan_Eg(press clients. - ,:‘ S o ‘
L W|Im|ngton DE 9/15/2009 0: 00 T raif and update reservat Q . Northeast Harper. - 10|Agents
_Denver,CO 19/~1‘5/2609 0560,—, 7 Annual—SlipEO_rﬂt;c_)ftou‘r‘o_p‘erat“or_pr_ogram - '“T'\[\'/égf: " Holland 100 Agents |

;TRAVI;:L IMPRESSIONS 2009 TRADE SHOW

b/16/2009 0 OOS: LAnnual support of tour operator program

Il_Newport Beach CA

West

][Holia'nd'.si 2

.

;109i[}:°_‘gen‘t$; e

'Llherty Travel Buzz nght

‘The JTBr Air Jamaica and a hotel partner (to be conflrmed)
‘will host Liberty Travel's tri-state's agents from NJ, PA and
DE.

Deptford, NJ  19/16/2009 0:00

i
.
l

i The event is aimed at updating agents of this key booking
! o ‘group on Jamaica's tourism product as we begin the drive
for business for winter 2009

Northeast

Senlor

'
|
t
l

10'0“ Agents

e “|Northeast

?QSIQOJTCO'nSy’r’n;e” T




JAMAICA TOURIST BOARD
CALENDAR OF ACTIVITIES-USA > AUGUST 1, 2009 - JANUARY 31, 2010

ACTIVITY EEE_ Qtv/Tvpe

‘TRAVEL I‘MPRE§§IQN_§ 2009 TRADE SHOW o Los Angeles CA ~19/17/2009 0:00  |Annual support of tour operator | program. {West_ Holland » ,,! ) 100 ‘Agents
Jamalca Me Craz 12/ A A |[Fair ”_’W’ , f A 9/17/2009 0'00 , Great networkmg consumer promotio W’hlch will attract Northeast Harper. - , ':‘5;?‘,2()'0 Consumers :

SRR ’ : approx 200 wofkmg professronals eachﬁweek from the ' _ ‘ ‘
Northern Vrrgm‘a DC and Southern ‘Ma," land areas. Every RIS

Thursday of theﬂmonth starting Mayxthr ugh October thrs

Worldclass Travel Network's Fall Travel Show (RM)'A B 'g Bloomlngton MN }9/17/2009 0 00 3Travel agency show to L update their reservatlon agents on :Midwest  McDermoth
R i H

, I L ~_ the Jamaica product.
Travel by Nelson 20t 3 ’!I‘.‘iVQVfS?FY_CQnSU@& Show(PM) rwoodh*uo,_,"fMN. / 1iC

IMidwest  |McDermath

o Kansas City, MO o -; 9/18/2009 0:00 ,JTB will partner with GoGo Tours to update the members 'Midwest _Christie i 25 Agents ‘,
R o - |of OSSN on the destination product. - ) ; o - ! o - |
New York NY 9/19/2009.0:00 * |JTB has partnered with Air Jamaica to- sponsor the 38th | Northeast- ||Senior 8000 ConSumejr"

Annual Football Classic being held at the GiantsStadiumin | - : R |
T |INY.A tallgate party w:II present an opportunlty to o )
- B Ceig - ‘e s g,; distribute collateral and prizes. . ;i R
JTB 2009 Product Launch Sales Call Blitz | i o Sacramento San Fran< 9/21 22/2009  'STB will partneru/wlth‘ho_t‘ellers on a sales caII "blitz of th_es_em W‘e‘s_tv - ;'Sarles team
Ithree cities in California. Teams will be formed and ! : ! *
f' : | jagencies will be visited to update their staff on the Jamaica \ : ; !

_»?product ) S B , _ o
‘ Woolcock !

TNT Vacatlons 2009 Fall Trade Show

|Cranston, Rl 9/21/2009000

" 200|A




b b ' ‘ JAMAICA TOURIST BOARD
' CALENDAR OF ACTIVITIES-USA > AUGUST 1, 2009 - JANUARY 31, 2010

ACTIVITY | ME@EI- Qty/Type
Midwest Sales team 65’ ,Agents «

|

f

% this state, targeting Springfield, Joplin and Kansas City, ]

| MO. Teams will be formed and agencies will be visited to 1
{

i !

| 3

! i

JTB 2009 Product Launch Sales Call Blitz l issouri (3 cities) 19/22-24/2009 JTB will partner with hoteliers on a sales call blitz of
! .update their staff on the Jamaica product.
|

| %
; |
| i
| |

GoGo Worldwide Showcase I New York | City, NY :9/2-3/“2“(_)69 0:00 1 JTB- W|I| partnupate at this event when GoGo will Northeast | Dobson Wl‘ﬁ ) _500\ Agents_ _ |
| 3 iintroducing their 2009 showcase

]:Santa CIara CA ;§/~23/2‘d‘0§0.:0‘0 ~ “Annual fall seminar series to update the trade on the "West _Holland 80 Agenis- ‘
| destmatlon product -

i
i

- INortheast
s

“Fall fam trip targeting agents in the Northeast region. ENortheast "J-TB/‘MéJA .
é‘AvaiIabIe seats are from the New York and Baltimore ' ;
7 gateways on|y

MBJ/0C)

] Montego Béy/ Negn




JAMAICA TOURIST BOARD
CALENDAR OF ACTIVITIES-USA > AUGUST 1, 2009 - JANUARY 31, 2010

J'TB 2009 Product Launch Sales Call Blltz

9/24-25/2009 JTB will partner wrth hotellers ona sales caII blltZ of

70’ Agents

P

approx 200 workmg professional: ‘each week from the- L0
N ‘rthern Vlrgmla, DC and Southern Maryland areas Every :

i ; £ ;tg-m" L ¥sisia
; e\é&ent’wlll take p ace ,t the Hyaytt{;#aﬂ;r Lakes Hotel

Carlbbean cuisine to create a troptcal atmos- phere Arr
)a malca erI partner with JTB for” his 25-week promotnon

inland Empire, CA ] | Sales team - i
' this city in California. Teams will be formed and agencies | } ! !
l i will be visited to update their staff on the Jamaica product. | ' { |
i ' )
. i ! 1
Jar“narcaMm Faz K Great networkmg consumer. promotron which wrll attract Northeast Harper,

TNT Vacations 2009 Fall Trade Show

9/ 24/ 2009 0: 00

Y
:
)
|
|

: Northeast

Th|s is one ofJamalca s major tour operators in the

[ Northeast Region and they will showcase their product
‘offerings at their annual shows to help boost winter

; busmess

' ! Woolcock

‘ Corona CA

'Thls isa consuAmer multl Apronged event which will include West
partnershlp with retail stores at the mall to encourage and |
promote travel to Jamaica. o

19/25/2009 0:00 |

' 500 Consumers

9/2552372009 Opportumty to promote the destlnatlon at thisan a r SQ.‘i;;hW 3st Consume %W
i IO A family event. "¢ P R _;“;_ SIS NN ST SR S
Destmatlon Tralnlng Unlted Alrways Vacatlons Phoemx AZ 19/25/2009 0: OO |Tra|n|ng and luncheon seminar to update the reservation :Southwest ‘Rose : 70 Agents

‘agents on the destination product in readiness for the new
' Phoenix/MBJ service in December. {

Democratlc;‘Women s Club of FL Annual Conventlon

0l|Consumers




. ' . JAMAICA TOURIST BOARD
CALENDAR OF ACTIVITIES-USA > AUGUST 1, 2009 - JANUARY 31, 2010

R T S __|Location o Ratlonale v , TR ]
'13th Annual "Christians in Action" Trade Show Ft. Lauderdale, FL 9/25-26/2009 An opportunrty to promote the destination and to network South ‘Henry 1" 2700 Consumers B
1 with various consumer groups and organizations with the l l
ultimate goal of attracting group travel to Jamaica. l :

l
i
l
l

I ! " f

9/26/2009 0: 00* X

case the d%gtmatron to&brldes-to-

ke T Excellent event to |ncr‘, ‘ase Jamalca s weddlng/h’ n S
|lbusiness from this reglon C A i

9/26-27/2009  JTB will partner with Travel Leaders and ot other supplrers to erdwest ;Mcbéf}ﬁ"éih’ ; A-:'lzbd(»)-:'ac‘)nslur;nér's' N
|promote travel to Jamaica. On-site booking will be é » l: |
{available to provide vacationers with a one-stop shop :
|durlng the weekend. e o
This event wrll be the, first consumer travel sho N _ 3 6 Consumers’s.
. x'I'ravel Leaders and wrl,prowde’ \iyjth theo‘ppo‘rt‘unit\i;td\ N S | R S TR |
R promote the destmatron product.» o ' B 3

Travel Leaders Fall Travel Showcase

|
l l | |
e L c,l L :

Travel Lea ers 1st AnnualTravel Extravaganza;l I B cksonvrllewFL - 9/26/2009 0: 00~

; e@%‘

REERS

Perfect Wedding Guide Bridal Show - CANX -wlarlahdo T ,9/27/2009000 " |Opportunity to showcﬁa;se‘Jamarca asthe premier wedding .South  Wright ' 400 Consumers R
l and honeymoon destination in the Caribbean. | :, :
JTB 2009 Product Lau“‘ch FaII Ser s 1Ban Drego CA 9/;8/2009 0:0;0‘” “|Annual- Fall seminar series to update the trade ¢ on the West ‘|Holland | = 80fAgents ;i
‘ : e — L .. llamaica'product. 3 4 R Y 37
v N“—; Chlcago L - B ; /29 10/1/2009 v' LaréESytTnternatronal_tra—degevent for therncentlve travel ' ;érouprs“ S Bullock I 20000 Bu'yer -
! : 'professronal. It is also the premiere motivation show in : ; : ‘ :
: _'the us._ :

9. |ITB
B

w]Annual Fall seminar series to update the trade on the ) : Nest  ‘Holland
|Jamaica product. ' |

10



- ' : JAMAICA TOURIST BOARD
' ' CALENDAR OF ACTIVITIES-USA > AUGUST 1, 2009 - JANUARY 31 2010

ACTIVITY EEEE_ Qy/Type

JTB 2009 Product Launch Fall Serle's,if Charlotte NC . 9/29/2009 0:00 ual Fall seminar. series to update thg’ ‘rade on the - Dobson A Agents
3 LT EIR, R I N ; Jamaica product B R ‘f,a L omah ' g
JTB/Amerlcan A|rI|nes New England Fa—rn“T—np . ] Montego Bay/Negril 9/30-10/4/2009 ) Targeted agents from‘ﬁe_ﬁe—v;/_livr\gland/NE area WI|| be Northeast |Woolcock | vlrii—iA_g»ent“s
: | * linvited to participate on this f_am to Jamaica via American : _ l
- i ~__Airlines. - I I
JTB Fall Fam Tnp MdntegzﬁBay/ Negril 9/30 10/5/2009 Agents from the Pacrflc Northwest W|II be targeted for-«a_"" \ JiTB/mB! 14|Agents . -7} ]
- \ ’ . fam ‘trip to Jamaica. S B :'
'Los AngEIEs cA 9/30/20656:—6()._" Annual Fall §érﬁ.}{§r§e‘r’@;}aiaaate the trade on the  |West 'Holland ; 80 Agents
_{Jamaica _product. ' P
Annual® “Fall sem| ‘
; 5 . Jamalca product
10/1-31/2009 yplier of the N runit note .G ~ iBullock .

_“5 "Suppller of the Month“ (SOM) opportunlty to promote Groups w BuIIock . 265 Buyer o ‘
rthe destination onllne to the 800 Maritz travel buyers and | ‘

!

10/?1/2009 0 00

S =SSN RS e e e - B R T ,__‘.,__]

Jama|ca Me Crazy Promotlon (25 weeks) o ﬁ. Eair—tai(,"\ﬂtm - 16—/572009606 Great networkmg consumer promotron Wthh will attract " INortheast ; Harper 200, Consumers
!approx. 200 working professionals each week from the ; 1 | !
i_Northern Virginia, DC and Southern Maryland areas. Every ' | ’ :

' Thursday of the month starting May through October, this ' -

ievent will take place at the Hyatt Fair Lakes Hotel in . i

IVirginia. Activities will include a live reggae band and f :
(Caribbean cuisine to create a tropical atmos-phere. Air . ;
ifjamaica will partner with JTB for this 25-week promotion. i ; i
i 1

11



JAMAICA TOURIST BOARD -
CALENDAR OF ACTIVITIES-USA > AUGUST 1, 2009 - JANUARY 31, 2010

ACTIVITY E!EE!_ Qty/Type

2009 Caribbean Trade, 1t mmit Hartford

- communlty )

Tt

Jamaica Pre-Concert Festival - Jazz at Llncoln Center New York NY 10/2/2009 0:0 OO ‘The JTB W|I| join Jazz at the meoln Center (JALC) by hostmg Northeast ' Sinclair ] 1000 Consumers i
f ! | | }
| h

a Pre-Concert Festival prior to the JALC's annual Monty :
Alexander Band . This festival will present an opportunity to'
5showcase the destination with music, culture and cuisine

_ 'to approx. 2,000 attendees over a 2 night period. JTB will :
! invite hotel partners and contract with a Jamaican band

|

|

: ‘and restaurants to provide their services.
! 4

i

!

!

!

: t
t. :
|

i t

the trade on tvhné ;60 ig\gents
. SN ¥ 3 i . Seh v.:fé '? -l ¢
Jamaica Pre- Concert Festlval Jazz at Lincoln Center TN New York, NY - 10/3/2009 0:00 o The JTB will Jom Jazz at the meoln Center (JALC) by hostmg Northeast B 1: Sinclair . 1000 "Consumers

ia Pre-Concert Festival prior to the JALC's annual Monty ’ ,

Alexander Band. This festival will present an opportunity T '
to showcase the destination with music, culture and ! ‘
}cuisine to approx. 2,000 attendees over a 2 night period. : : f
5JTB will invite hotel partners and contract with a Jamaican '
Iband and restaurants to provide their services.

|
s
i

|
4
RS N JUEND U ——— S T O O |

12



JAMAICA TOURIST BOARD

CALENDAR OF ACTIVITIES-USA > AUGUST 1, 2009 - JANUARY 31, 2010

| Location

7 ‘Iarge clientele

rOpportumty to promote the destmatlon to this agency s

- Southwest

; Rose

8000 Consumers

600

IQC" ) n_s%utmg
AR 4

~TB wrlI showcase Jamaica as the pi premler weddmg and
honeymoon destination in the Caribbean.

0T

erght

B 300 Consumers

|
|
5

'the Hampton Inn which will present a great opportunity to g

~p05|t|on the JTB with a very dynamic agency that loves to
promote and se|l .Iamalcar o

Consumer show targetmg airline employees consndermg a |Midwest McDermoth 150 ConsUmerS‘f-v
, vacatlon Great opportumty for Jamalca wrth non stop air ‘
] from Chicago. . ° . : Gk R T S 3! . s
. Train and update reservation agents on the Jamaica ‘Northeast ‘Sinclair | 16 Agents |
,product o L o S ; o - j
JTB FB'will co-host 2 a Iuncheo‘ ] South %~ [IHenry
Jamaica Night at Travel Plus S Eb\?éﬁir?f Rl " iWoolcock , 40 Consumers

JTB 2009 Prod

u,n‘ch"";FaIl{SérieSzw

i 0/7/2009 0:00 -

Jamalca product

7o[pgents -

Home Based Travel Agent Show & Conference -

JTB Travel A

ge

Atlantic City, NJ

[
t
!

6/8 9/2009

tAnnuaI event which presents opportunlty to update agents Northeast

. affiliated with TheAgent@Home Program.

L

o

Northeas

600, Agents

13



JAMAICA 'l;OURIST BOARD -
CALENDAR OF ACTIVITIES-USA > AUGUST 1, 2009 - JANUARY 31, 2010

" |Rationale. . ‘ w0 |REG] : :
{ 10/8/2009 0:00 |Train and update the reservation agents at thls tour 11Southwest } Rose -
B operator of’r"ce

| E T 8 g JRECORP I ,. O T N rth
3 10/8/2009 0“00,., W consumer profo hich witett , *,0, Jeas;ti

JTB "Dine & 6|§eover" Seminar ivn.-;m. o ﬁ110/872.0‘09_060 o mv?te a select group y of agents in the ‘Miami-Dade area for South VI-I_e-nr‘{/' R N 10, Agen-ts; o
o o ) _ “__*J!;_v R a presentatlon on the Jamalca product - o | o o L P
JTB 2009 Broduct Launch Fall Senes ~ lOrlando, FL - 10/8/2009000 An ; South W'rig'h; - F75|Agents |
N Jamarca product 1""' o SN ' AR T
Ad\‘/enturevs—rn_ﬁa—vel Expo 2009 S mﬁﬁew York, NY 10/10-11/2009 1 This Expo is the leadmé»aea\_/e and adventure tTaveI - ! Northeast | Slncla|r/Harper/ ' 15000 Consumers |

. ‘exposition in the US - a one-stop shopping marketplace, i
) 5 where consumers and the travel trade will find vacation | ,‘
!‘options and travel information. JTB will be joined by our ! ‘ ;

{partners to showcase the product.

Plann

3

e 3@%500
U
A i
126 Agents

re gon n, Utah : and Was 10/12/2009 0:00 } Intenswe caII bI|tz to promote new US Alrways service

! from Phoenix to Montego Bay starting December 2009. 1 ‘
‘Over 125 agencies will be targeted in the cities of Portland, l. ‘ ’
OR, Salt Lake City, UT and Seattle, WA. :

JTB Sales Call Blitz

, JTB\ w1|l partner wrth hotehers ona sales caII' blltz'of t-hese 2 West , j;
' crtles in Oregon and\Washmgton Teams erI be formed :

14



R ' - JAMAICA TOURIST BOARD
CALENDAR OF ACTIVITIES-USA > AUGUST 1, 2009 - JANUARY 31, 2010

ACTIVITY EEE_ Qty/Type _

The Detroit ASTA Travel Show l Detrout Mi 10/13/2009 0:00 |This is the only general travel agent's trade show for the | Midwest 1 Mesquuta 2251 Agents
year which presents an opportunity to network with both
i ‘ ! Jstorefront and home-based travel agents.
|
_

1
|
0
i
[
'

i This is the onlgger;ergi travel agent's trade show for the - |Midwest

;year which presents an opportunity to network with both
istorefront and home-based travel agents.

10/14/2009 0:00

Grand Rapids, Ml

I
|
t
|
B

1
{
|
{
|
|
|

Ltberty Travel Buzz nght ' Long Island NY !"i‘d/izi?‘zi/‘fd(ig’ ]L|berty/GoGo is Jamalca s largest supplier of business from Northeast- Svl-nclalr L 701 Agienis - 7

|

]JTB W|II join 5 other vendors for this consumer promotion Norﬂiéast ) -1 Sinclair 7500 Consumers

1

1

“targeting mainly the staff and the public at this medical . : i : i
; ' |

|

{

|

I

Mount Sinai Medical Center Mini Consumer Show

gcenter. it will be an excellent opportunity heighten

{

rawareness of the Jamaican tourism product and help to
ldrive winter sales

15



ACTIVITY E!EEI- Qty/Type

‘Jamaica Me Crazy Promotion (25 weeks)

Falrfax VA

JAMAICA TOURIST BOARD
CALENDAR OF ACTIVITIES-USA > AUGUST 1, 2009 - JANUARY 31, 2010

10/15/2009 0:00

Great networking consumer promotion which will attract
|approx. 200 working professionals each week from the

{ Northern Virginia, DC and Southern Maryland areas. Every |
Thursday of the month starting May through October, this |
‘event will take place at the Hyatt Fair Lakes Hotel in
Virginia. Activities will include a live reggae band and
Caribbean cuisine to create a tropical atmos-phere. Air |
Jamaica will partner with JTB for this 25-week promotion.

INortheast

Harper

200

.
|
|

¢ —m

Consumers

}*a

AtIanta, GA S

10/ 15/2009 0 00

Annual trad'e”sﬁ‘d T which offers opportumty to,update the
trade on the destmatlon and network wnth the agents and

other supplrers., e

“ISouth

Wright -

i

" 150]Agents

i
|

N 10/16/2009 0:00 1'Tl'_ns consumer event will be held at the Staten IsIand Mall

|wh|ch will present an excellent opportunity to showcase
|the destination to affluent and well educated travelers.

N—ertheast o

Dobson

¥ JTB wnll hos thefresiervatlon staff of one e of o

(2

el 25 SN
110/17/2009 0:00

| Annual consumer travel expo which targets upscale R

~ 'McDermoth

{
|
|

7‘forTI at the|r annual show - 3 f

Jamalca predu

Midwest 75000,
ltravelers visiting the largest shopping mall in the United j ’
, o ' States - Mall of the Americas. I R l
- 10/20/2009 0 00 Train and update ’es "rvatlon agents on the Jamalca‘ quthea,st‘
A i product L 2 e :
o '10/20/2009 0:00 <| Excellent opportumty to-update the top prodda\_g—agents | Northeast
{,

Destlnatlon Tralnlng Crwsm PIus )

110/21/2009 O 00 Tram and update reservatlon agents at thls travel agency

16

'South

Wright

Agents




JAMAICA TOURIST BOARD
CALENDAR OF ACTIVITIES- USA > AUGUST1, 2009 JANUARY 31, 2010

ACTIVITY E!EEJI- Qty/Type

Travel Impressnons T"‘ de; 'how/Dmner ' \ Phlladelphla, PA il 10/21/2009 0: 00 Excellent opportunlty to uf date he top producmg agents Northeast Semor ; 100
. e | o o Rt g o JforTI at thelr annual show.‘s ; & R X ' . . ' s

.Maine ASTA Trade Sh Show Portland ME i 10/21/200550 00 This annual trade show attracts agents and members of Northeast { Woo‘k_:ock | 90 Agents
‘ ' :the travel industry from all across Maine and offers an , ‘ '
excellent opportunity to promote and update the trade on , ‘
| ‘ the destination product. g
I

’ }
| i

L

YOS ey [

|
' l
Jamalca Evenmg at Prestlge Trave| O 10/21/2009 O 00 B Opportumty to update agentsat this top selhng agency on ,West Rose/Hquand ;
i : the destmatlon as well as pro‘ ote the new US Alrways i : o |
- servnce from the Phoenix { ga : ay commencmg Decembgri .
SIS . s _ L cagEeE -:Jl18,:2009. AR R N e nE
AARP Presents VEGAS@50+ ‘ 'Las Vegas NV ' 1075—234/2509 “1JTB will host a booth at thls event Wthh wnII present an INat‘ionaI- N |Dawson/BuIIocI-— 35000 Consrlvfrn—ersmm

|
|excellent opportunity to increase the awareness of : f
iJamaica's tourism product among baby boomers and ;
| beyond. Over 30,000 people are expedted to attend with g ; ;
{some 500 exhibiting companies. : - |
‘ i ,

l
'
I
I
!
)

:

P e e e e P, e e o ____-4 —

.;Zl'ravel Impress:ons Trade Show/Dlnner Serles f : WestAOrange NS

10/22/2009 18: 00 ,Excellent opportumty to updatefthe top- producmg agents JlANor’_theast ﬂx 100

: {ifor:T1:dt their annual show a R S S
'Greatn;t\;orldng consumer prornotlo‘n_\'/t/hlch will attract . Northeast
fapprox. 200 working professionals each week from the )

E'Northern Virginia, DC and Southern Maryland areas. Every |
Thursday of the month starting May through October, this ;
ievent will take place at the Hyatt Fair Lakes Hotel in |
iVirginia. Activities will include a live reggae band and

i
|
! ! ! |
.Caribbean cuisine to create a tropical atmos-phere. Air l ‘ t { E
|
|

Jamalca Me Crazy Promotlon (25 weeks) ‘:Falrfax VA

200 Consumers |
i

'
l
i ‘
i {
'

+Jamaica will partner with JTB for this 25-week promotion. | { - \

17



* ‘ ' ' JAMAICA TOURIST BOARD
CALENDAR OF ACTIVITIES-USA > AUGUST 1, 2009 - JANUARY 31, 2010

ACTIVITY EEE_ Qty/Type _

JTB/Midwest Fall Fam Trip A

Montego Bay/Ocho Rit 10/24-28/2009 |Agents will fly via ) Air Jamalca from the Chicago gateway to l Midwest
Ibe educated on-island on the destination-product.

JTB/MB)J. L '8/ Agents

JTB/CheapCaribbean.com Fam Trip j: Negril/Ocho Rlos/Mon 10/25- 28/2009 ],The reservation staff of this online reservation service will i Northeast ;
‘ !

: ; be updated on the Jamaica product via a fam tripto the
three major resort areas.

10/25/2009,0:00 Consumers

- ‘MIdWESt

' Annual Fall seminar series to update the trade on the
IJamalca product o

10/26/2009 0:00

g‘

JTB 2009 Product Launch Fall Series N st

e AT ' ‘ ‘ Sk e S S i SR |
JTB 2009 Product Launch ‘Fall Series i Minneapolis, MN 10/27/2009 0:00 Annual Fall seminar series to update the trade on the Mi "McDermoth

‘ : :
i ! Jamalca product. i ‘

o ————— e e e Ll L

18



,JTB 2009 Product Launch FaIl Series

JAMAICA TOURIST BOARD
CALENDAR OF ACTIVITIES-USA > AUGUST 1, 2009 - JANUARY 31, 2010

esponsublllty

B product:,

Z

1 Chlcago IL

ACTIVITY M_EEEI-

10/28/2009 0:00

_laty/Type

w1th|n the smaller feeder markets ‘which have some of the .
regions hlghesteproducmg retall travel agenaes Wlth the

antlapated mcrease in airlift from'the Boston gate jay, itis
» |mportan"

t%ﬁeep theseé agent;ig_%daied on the Jamalca.

Annual Fall seminar series to update the trade on the 7 Mldw‘e‘&“‘ﬂé Bucknor 1! 100‘ gents
L L ‘ o Jamaica product. L o |
JTB NE Secondary Clty Semmar Senes < ‘Worcester MA 10/28/20097’0“_;”00 These semlnars remain a key serles in promotlng Jamalca ' Northeast "~ "IlWoolcock

 New York NY

JTB will j Jom n 5 other vendors for this consumer promotlon
; 'targetmg mainly the staff and the public at this medical

‘ !center. It will be an excellent opportunity heighten
1awareness of the Jamaican tourism product and help to
drlve winter sales.

‘Northeast

iSmcIalr
K

Train andyupdat_e reservatlof

prodoct e I SO

ag nts on the Jamalcagg f’;%ﬁj ’

Northeas;tﬁ

Jamaica Me Crazy Promotion (fmal nlght)

l

l
i
|
|
|
|
!
|
i
i

Falrfax VA

S |

' Great networkmg consumer promotlon Wthh W|II attract
approx. 200 working professionals each week from the

1
i

event will take place at the Hyatt Fair Lakes Hotel in
iVirginia. Activities will include a live reggae band and
!Caribbean cuisine to create a tropical atmos-phere. Air
'Jamaica will partner with JTB for this 25-week promotion.
|

19
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'

iNorthern Virginia, DC and Southern Maryland areas. Every
| Thursday of the month starting May through October, this

" Northeast

"Harper

' 200 Consumers



JAMAICA TOURIST BOARD
CALENDAR OF ACTIVITIES-USA > AUGUST 1, 2009 - JANUARY 31, 2010

ACTIVITY EE&EI- Qty/Type_

g 10/29/2009 0:00 Annua trade show hosted by TASC which attracts agents Northeast . [iSinclair

'Countles) A
JTB 2009 Product Launch Fall Series » Mllwaukee wi 10/2372‘6655666 Annual FaIIsemmar series to update the trade on the s '_',‘Midwest “;'Méoéf}ﬁbt'r’i ' o AéOfK.gen.ts o
: | ! 1 |
e e ____ |Jamaica product. o o o o L
JTB NE Seconda‘f“City',Semmar Series: Providence, RI o 10/29/2009 0: 00 These seminars remain @ key series in promotmg Jamaica [|Northeast " |Woolcock -} 3

- %

wnthm the smaller feeder markets which have some of the
reglons highest producmg retail travel agenaes Wrth the
' ‘lClpated mcrease in a"“llft from the Boston gateway, lt is

JTB NE Secondary City Semlnar Serles IWorcester MA

_I 10/29/2009 90:00 These seminars remain a key series in promotlng Jamaica ' Northeast

‘Woolcock | 60 Agents
‘ E lwuthm the smaller feeder markets which have some of the ! : '
| | lregrons highest producing retail travel agencies. With the : ,

: ! |anticipated increase in airlift from the Boston gateway, it |s '

i ‘ ;important to keep these agents updated on the Jamaica :
‘ i Jproduct o ~ _ ] 0
nity to inc ! Nort_hgrast»,

i
‘
;.
1

Smclalr/Senlor/ 3

' event attracts thousands of: "marathoners as well as
consumers.

Live Multi- Statlon Radio Broadcast (Jamaica | 11/1-7/2009  :Radio stations from the West Coast W|II broadcast livedto | Natlonal Willis
, i5-hours each day for 1 week to audiences in California, ‘
: IENevada, Phoenix, Washington, Oregon and Arizona.
iPrimary support of this program aimed a the new US
iAirways service from the West Coast scheduled to start
{December 2009. o ) L N ] -
AnnuaI FaII semlnar senes to update the trade'on_,the Northeast - [Woolcock "

:

.
!
:
i
|
!
I

|Annual FaII seminar series to update the trade on the “ Midwest Mesquita
-,JJQ@E'_C,?_P[QQUQ- . | |

&

T ey
_|IWoolcock. %

|IN6rtheast®
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JAMAICA TOURIST BOARD
CALENDAR OF ACTIVITIES- USA > AUGUST 1, 2009 - JANUARY 31, 2010

[AcTviTY mzam- Qty/Type

‘GoGo Worldwide Vacations - Open House

,Whlte Plains, NY

11/4/2009 0:00 J'Opportumty to update agents on the Jamaica destination.

t
|
!

"I Northeast

}Dobson
{

i
i

50 Agents

No'rtheast

1
H

w1Annual Fall seminar series to update the trade on the

11/4/2009 0:00
" |Jamaica product.

90 Agents

Annual FaII semr

"Wes?:hester, NY

1 11/5/2009 0: OO

Annual Fall seminar series to update the trade on the
Jamaica product. L

South Flond 3 Jerk Festlval

g Sunrlse FL w' A

11/8 2009 0 00 -_ JTB wrll support thrs‘annual commumty event w :

A 'Annual FaII seminar series to update the trade on the

Jamalca product. ,'[

_ Opportumty to showcase the destlnatlon at thls annual :
‘ 'g:nt whlch attract a Iarge amount of consumer from

Hin 550

Arfﬁfial Fall semir

|
i

R 11/11/2009 O 00 '3rd annual travel trade show for ASTA members and

.suppher companies

‘VSTA (Vermont Socrety of Travel Agents)

o —"‘"*T

1

Opportunity. to neéwork W|th meetmg planner"‘
SEAT :

%

Burlmgton VT

b6t

h suppllerssan“d*’,planners erI{attend

'members of the tourism industry. JTB will update this

_group on the destination product.

i 11/12/2009 0 00 iThls annual event is heavily supported by travel agents and Northeast

JTB 2009 Product Launch’ Fa-II-S'\:V"
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« ’ : JAMAICA TOURIST BOARD
CALENDAR OF ACTIVITIES-USA > AUGUST 1, 2009 - JANUARY 31, 2010

ACTIVITY mmzm- Qty/Type

100 Agents

" WITS (Working in Travel Services) ‘ Albany, NY ( 11/12/2009 18:00 lThrs annual event targets travel agents from the capital W Northeast Dobson
: | region of this upstate NY secondary market and will

1

t
1 ‘position Jamaica along with 40 other suppllers attending. i
| |
|

!
:
|
I
E.during the winter therefore it is an important event to |
{position our destination. ‘

I
lConsumers in this market book warm weather destmatlons!
|
{
i
o
|

PR

. Age 'S wull secure th“

National Agents i

Northeast ‘Harper g 25000 Co-hsuhw_ers -

i
r . i ‘ |
‘
t
t

1

Famlly Flrst Expo
iRadlo, Washington, DC for the 11th consecutive year. JTB '
iwill share a booth with Air Jamaica and will give away a ! ; '
|" prize trip courtesy of Holiday Inn & Air Jamaica. i

H
¥ [

)|Consumer.

Destination Tralmng Alr Tran Reservatlon Center ‘;Aﬁéﬁ'{a,’ GA .11/16/2009 0:00 {Tram reservation agents on the Jamalca product and ﬂ‘Sduth' o IChrlstle S : ' -EOOAgents N
’ iconvey a 'welcome' message to these agents ; ! i :

?as Air Tran will begin a new service from Atlanta on Feb. i ‘

l ]11,2010.

/2009 0: 00

ligtra [
' Jama|ca forweddmg éj

‘85{Agents.

ion Training - Travel Impressions ) | Train and update tour operator reservatlon agents on the i Northeast Agehts )
J.,destmatron product

9 0:00 j Trai

Jamaica Day at American Alrllnes Vacatlons o " ,Tulsa OK T ii./18/2669~b}00 ‘Train and update reservatlon agents atthe Amerlcan o Southwest 'Rose S iOO;Agehts
| (Airlines call center. : ! : '

e e e e e e e ——— ——— ety - R — —_—— O O

DestmatlonTrammg Travel Impressions B Farmmgdale NY ‘ § clalr B 15

-
:
!
{

{iestmatlonJramm“g Apple Vacat ith‘f

50]/Agents

=
!
Northeast “]ESemor ;
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CALENDAR OF ACTIVITIES-USA > AUGUST 1, 2009 - JANUARY 31, 2010

o welcomewmessage to these agents as Air Tran wnII
. S S - . ST lnew servrce from Atlanta on Feb: 11 2010. o s B ' X : P
Philadelphia Enquirer Travel Show ' '_Oaks—, PA m,>1‘1‘/'21'——52/2009 |Th|s annual event is the only travel show in the o I(Jo.rth—east - Senror - ;'_- ) ~8145E) A?g'{/'cb'ﬁs' }
l. ‘Philadelphia area and is the fifth largest market in the US ; i |

( o } ‘with an affluent community with significant buying power. : g | ,:
|

i
A large number of consumers and travel agents i '

traditionally attend this show. R B S A
- |lSouthport, NC .- 11/21/2009 0: 00 Great opportunity to showcase vamalca as the premrer “lSouth 7| Wright |l -~ 300|/Consumers
. . |wedding ang honeymoon destmatlon in the Caribbean: || ‘ e ' o

U e d o e |

Cape Fear Bndal Show

lPhlIaa_eAlphla PA 111/25/2009 0:00 rTraln and update reservation a agents on the]amaloa‘ o Northea—st iSenior '
o B I |product. S o ‘. S :
“|Las Vegas, NV,> B Largest annual event which attracts travel professronals West T Rose/Holland -

he|uxury travel market ‘Great opportunlty | el

.. A . s ; i _ % . CRIEN | TRTrE: . ; SE P | - L 2] . DU “_L!:‘ Wt
Fantasy Travel's 5th Annual Travel Show Bradenton L 12/1/2009 0:00 rOpportunlty to promote the destlnatlon at thls consumer ,South ‘Wright . 300i‘Consumers :
v I Jtravel show _ o | e R '

{ 4 Northeast ol

Destlnatlo tﬁe Wi ,rld Serles

Poughkeep5|e N

Consumers' s’

Dobson

Destlnatlon the World Senes S ‘:“Po‘dghkee—psie, NY ljii/V572009 0:00 Tt Opportumty to promote the destlnatlon at th|s 2-day event Northeast ;'ﬁD‘obson“ 7 1500 Consumer

‘being hosted at the Civic Center. The event will be ;
| advertised in print and on radio to consumers in this '
secondary market of Hudson Valley.

' ' '
{ | '

— e o S R

e —— e e e D [ . I8
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Women to Watch-Jewish Intl Women 12/7/2009 0:00 "Conference and gala luncheon targetlng JeW|sh women in ; Northeast

i {the DC area and surrounding areas. JTB will distribute
I

shlngton DC
!collateral to include the Jewish Diaspora Conference ; } .
l’scheduled for Kingston in January 2010. |
i i

i
{
i
B
t

'
3

S e -

o Montego Bay/Ocho Ri[12/10- 14/2009

JTB "Famlly Vacatlon ) Fam Tnp ’ f‘. ;

Agents will be mvuted from the Mlchlgan and Oh|o cntles ‘ Mujwe_c,c -
) tnp targeted t {10} famlly travi;%i% i
Paradise" for a consumer promotion in Virginia to promote
and live island-style music. Customers will have the = §

. andJWIII fly. over the Orlandd FL gateway' (o] MBJ 0 EARE
£ RIS S S A S ¥ #3 ‘{%“ - ;
JTB/Cheeseburger in Paradlse - Charlotteswlle VA _Elifib/‘2609 0:00 JTB will partner with the fe_staufa'nt'ﬂtheesburger in  Northeast .Harper =~ : 85 Consumers
'the destination. Event will feature tropical food tasting ; {
b ' iopportunity to wine a trip for two to Jamaica.

B T

0 Jamanca W'" be;o(‘;eof's_f' ther Canbbean‘ |slands 3

employees of GE in the Jacksonvulle area of North Flonda
v Promotlonal materlal and gnveaways will be provuded

Liberty Travel Buzz nght

leerty/GoGo is Jamalca s Iargest suppller rof busmess from Northeast 'Smclalr
.the NE and this event will present an excellent opportunity :
.to update this tour operators agents as we begin the drive . ;
‘for winter 2009 business. . : ! ‘ 5

Manhattan NY - AéO'Xg'ents‘ o

¢
[
i
)
i
i
i
\

Tooes

W _.Jpioduct. ;- . R
) t X0 blitz N GE”Q’R_GIA;_ L - |JTB/Sou _th Sa[e_r_ 3litz%CA : s 'Sci”’ﬁ’t’h‘ " |salestear 40 H NS
JTB Northeast Sales Call Blltz o 'NewYork/Ny ] 1/4 8/2010 o 'lntensnve sales callﬁbhtz to drlve ‘winter bookmgs . ___ Northeast  Salesteam = 200 Agents o
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|Responsibility .

T o , i ‘.: e

: travel professronals) Lo N

United Vacatlons 2010 Prodijct Launch/Educatlonal Retreat Las Vegas NV

1/8 10/2010

] Layton:% T 5

Opportunity to update the trade on the Jamalca
dszt_znetl.qn-_

T f‘?iil’/s' '9’/‘ 20 104

) |tself will mcude liv

«c—»;«« R

idio coverage

8th Annual Bay Area Travel Show*CANX

i

j'Opportunlty to meet with potentral travelers who will
|attend this show to explore the world of travel and plan

their next vacation.

Mainly consumers will attend this event-approx. 8,000,
'however travel professionals also participate.

{
1
t

aneapolls MN

1‘. o

Consumers *

1
I
i
i

GA e T TR AR s o ng@, L States Mallofthe merlcas Co , I | R
Prestige Travel & Cruises Travel Fair 2010 Las Vegas NV 11/9/2010 0:00 ,Prestlge Travel is a  top producmg agency for the state of 3000, Consumers |

'INevada and this Fair will present an opportunity to
promote the Jamalca product.

. i

|

San JuanfiPR

Caribbean Marketplace 2010 ;-

1/1 ' 12/2010

ThIS annual event |s~’recogn|zed as the most lmportant ‘

2,

ur: RegronalD ect swull all 'partlcrpat"e'

ko ¥

j;St Charles MO

KC Weddlngs Brldal Spectacular—CANX

"1/10/2010 0:00

A honeymoon show targeting consumers. Jamaica will be

promoted as the leading Caribbean honeymoon and

25

wedding destination with travel agency call-to-action.

50001 Consumers

!
|
[
i
|
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; Ratlonale

‘Orlando, FL

T‘ave”‘k event showcas‘ng Macy's suppllers at Mall of - L

FEION

)TB Northeast Sales Call Blltz

TrPhlladeIphla PA

~]1/11-15/2010

—‘j'1/11-14/2010_ JTB wnII form 31 teams to bI|tz Orlando and the surroundlng South anht
i areas to update agents on the Jamaica product and ' l
| introduce the new Air Tran service scheduled to startup 3
T _|February 11,2010. - :
[Baltimor sMD: -] 1/11215/2010___ |intensive sales, call Blit o/ drive wmmgégpokmgs i MLNortheast ijaIes team

i 'lntenswe sales calI b|ItZ to derE wmter bookmgs ! ‘Northeast 200 Agents ) jt

1. Svales_team )

pstate:NY Secondary, Vm

Y

Buffalo;

1/11/20100: 00

TF

4 % |INortheast
A serles of 4 dlnner semmars will be, hosted in'the upstate
NYsarea to maintain and solrdlfy travel’ agent relatlonshlps

he 2010 wnnten;

“|Dobson-

T 50|[Agents - :

| %«

JTB/NE Upstate NY Secondary Clty Semlnar*CANX

Rochester NY

T S =

Northeast

Dobson

60 Agents
'A series of 4 dinner seminars will be hosted in the upstate j
. i

| iNY area to maintain and solidify travel agent relationships .:
{as well as to promote the destination for the 2010 winter | : :
] ) .

‘travel season. These seminars will also be support for the | : !

JTB/NE Upstate NY Secondary'Crty'-'emmar*CAN (

_jnew JetBlue Airwems@ee recently introduced.

’ ;[)ao'bson

(é' ries of 4 dmner semlnars wnlI be hosted in the upstate I
A rea to mamta n and solidify travel;

_ent relatlonshlps

Avanti Travel Consumer Show

Reddmg, CA

. *'i'17i7172“6166':db’

i

S P UYS F

Opportumty to promote the destination to clients of this West o
‘agency Discounted packages will be offered to encourage |

__jon-site bookings. ] 4 |

U

" Holland

U S,
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flActiviTy m Qty/Type

JTB/NE- Upstate NY Secondary Clty Semmar*CANX : FISth” NY - 1/1’ y ‘2010 0:00

J!‘
I ]

ent relatlonshlp

Cruise Brothers Vacation Expo - ‘ LlncoIn RI

T Northeast ~ |Woolcock | 6000, Consumers.

This annual event attracts a large number of consumers E
, ' over a 2-day period and the Jamaica product will receive
‘ ‘ great exposure. To jumpstart the winter booking, TNT
i 2 Vacations will provide on-site booking. _i: S - S o
’ S+ |san Antcjnig, ™ 1/16[2010 0:00 Opportunlty to promote the destmatlon at this annual - TWe'st " {Rose ' - 350|Consumers: "
: o consumer show hosted by AAA Travel.:: R - i

AAA Cruisé & Travel Show

AAA Cruise &Travel Show ~ Austin, TX l1/#1‘7/501~0~(—J00 . iOpportunltyto promote Jamaica at this annual consumer Southwest :Rose 1250 Consumers

l'show hosted by AAA Travel. o | B ‘ L ,'J

W?'mﬁ AT v ]

ease weddmg ar ’eymoon busmg@ Nc‘)rth‘eaSt R s

Baltnmore/Washmgton Brlda

L :

Cadlllac TraveI "Travel Expo

A travel show pIanned to generate business durlng the | M|dwest o Mesqurta
‘ peak of winter and will attract a large consumer base. ‘ ’

fJamaica will be featured in printed ads that will reach over | !

35,000 consumers. T

N Partlcrpatlon in tot *o‘peratortrade _showto support nEW” S_éuth‘ " .{(Christ
Alr,, a7

et gt

ran service from Atlanta to. Montego scheduled for
: fol ’ _ start’ up on February 11. L IR ‘

JTB Northeﬁas_t_Sa»Ies Call Blltz o Boston MA ) '1/19 22/2010 xlntensnve sales caII blitz 1 to drive wmter bookmgs o :Northeast
e oy s T ) : o e ¥ sdINortheast

xSa|es team

8 to Connect with mem{ ers/travel part

e e = S

ners

r ! - “ I\'/Iidwestﬂ h
__11/20/20100:00 _ |JTB will sponsor at Jamaica Night at this travel agency. |
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Location:

1/23/2010 0:00 7‘
|
l

Breton Village Travel Show Grand Raplds MI Consumers
This annual consumer show held at an upscale maII and
hosted by Breton Village Travel attracts a large audience
and is the only call-to-action consumer show of major
'signivicance in the Michigan area. Presents a great

;opportunity to promote the destination.
T B :

|
|
|
|

i

1/24/ 2010 0 00

Majestlc"lfravel Honeymoon Show CANX StCharles, MO

)5iConsumers -~ -]

A5 ¢ eung

A promoted as the Ieadmg Carlbbean honeymoon an
L » 7 4 el S T weddmg destrnatron_wr_th travel a'gen‘cy_cal_l_to -action. 3

Mann Travels 'Charlotte NC 1/24/2010 0:00 :The most popular annual consumer show in the Carolinas

| ‘South

. willbe usedﬂto promote the des_trnatron e

Gullrver»s Travel V "c”' %1/24/3010¢ 0:00 - The combrnatron ‘of cold weather daily ¥ non-stop servrce South
and a travel expo hosted” by one ofJamalca (3 major, : e

Chlcago IL
Indranapohs,

Intensnve sales caII blitz to drlv_e wmter bbokmgs - 1h/|'idvy'est- ‘
,ﬁ,%”p 'sentati ondar Midwest IBuc
& .. oo gy = CoEs
u%%ate the trade nd encé’%rage bookrng or. the \?nnter :

JTB Mldwest Sa|e_s CaII Blrtz __M L
ETB Product‘Launch Wlnter Serles (secondary tles)*CAN“

| Indranapohs IN “; 1/26-29/2010 - Annual conference/trade event specrflcally targetrng the ,
‘ ; ’US rehgrous planners

O
ary“crtles)*uCAﬁl;iQ(E Mer‘rillville@-,.;l'i\ln

5,. o
24

a tronvmthe secondary crtres to west'

i

ITB Product Launch Winter Series (secondary crtres)*CANX thkIawn IL mwj 172-7_/'2_071—0_0_:0(—)’wﬁ Annual dinner presentatron in the secondary citiesto ;'I'\'/Iidyvest» ‘! Bucknor . 70,Ag7ents )
l ' update the trade and encourage bookings for the winter | t ‘ ;

!
: f ! r ‘ i
| , 'season. !

. ~ e - AT ——— e e e s 4 e e e e e e e i 4 e en eeee m e e o O |

t
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ACTIVITY EEHE_ Qtv/Tvpe

1JTB's support of this annual Jamaican/Caribbean Diaspora
i Fundraising Gala._

11/28/2010 0:00

i

Northeast | MS/TK/RW | 300] Consumers

iOpportunity to promote the destination directly to :Holland

,consumers in UTah.

14th Annuavl Morris Murdock Travel Show

1! Phoenlx AZ
|
I.
x

2010 AAA Arizona Travel Show 10000 Consumers

1Th|s event is expected to attract at least 10 000 attendees
land will have on-site booking capabilities. It will also < |
!:provide the opportunity to promote the new US Airways ‘ :
tservice PHX/MBJ scheduled to start up December 17, l '

i 1500 ,

ApoIIo Travel's 12th Annual Travel Show

i Melbourne FL | Lend support to travel agency s show and use opportumty ‘
i

| 1 !Io promote the destination to consumers in this North

- " ____|Poridacity. e

elbo ©11/31/20100:00

- — SRS R, o e e e

34/ 551/HUD

11NN NOILYULS!
PR AR
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